
The United States Polo Association established Team USPA in 2009 to grow and sustain the sport of polo by

identifying talented young American players and providing opportunities to grow their abilities. 

By Madison Darbyshire

their careers take them.

“The value of these kids has been

proven on the field, but not always off the

field,” says Weaver, a Team USPA

alumnus. The program aims to give

players experience in a corporate

environment by placing them with

sponsors who work full-time. Participants

spend a few days each week interning in

the sponsor’s office and the rest of their

time at a polo club, helping with club

management, finance, marketing,

working horses, and of course, playing. 

“You’ll leave with a ton of experience

that is marketable for a business resumé,”

said Weaver. “You’re going to get real-

world experience as well as polo.” 

For the program’s first participant,

Jonny Lavine of Team USPA, summers

were always reserved for playing polo.

Now a finance major in college, he was

interested in an internship that would

build on his schoolwork as well as his

skills on the field.

“For a lot of players it’s tough,

especially if you don’t come from a polo

family. I knew that a great achievement

for me would be to come back and be my

own sponsor,” he said. 

Polo still relies heavily on sponsors to

drive the industry. Developing players

who are able to make a career outside of

polo while staying involved with the sport

is a crucial part of the its growth in the

United States. By pairing talented Team

USPA players who want corporate

experience with sponsors who want to

improve the level of play at their clubs,

both parties benefit, and both help ensure

polo sponsorship in the future. 

Through the Team USPA Executive

Training Program, Lavine spent the

summer working for Sam Ramirez, the

president of an asset management firm in

New York City who also owns the

Haviland Hallow Polo Club in Patterson,

New York, about one-hour north of

Manhattan. 

Ramirez got involved with the sport at

age 30 as a way to stay in shape and

escape the stresses of city life. He says,

“When I’m playing polo, I can’t think

about anything else. It really brings you

back to the sports you used to enjoy as a

kid.” 

He was hooked. Seventeen years later

he is a 3-goal arena player and tries to ride

at least three days a week at the club.

Lavine split his week between

Ramirez’s Manhattan firm and Haviland

22 POLO PL AY E R S ED I T I O N

Future sponsors
Team USPA players successful in several states

This summer marked the first year of

Team USPA’s new Executive Training

Program. The program gives a polo club

access to a professional Team USPA

player in exchange for a part-time

summer internship in a typical business

environment. The goal is to retain polo

players who have come up through the

Team USPA program and want to

explore careers outside polo, and

empower them to become the polo

sponsors of tomorrow.  

The program was born of trial and

error. It took a lot of hard thinking before

Jesse Weaver left professional polo to

pursue a career in real estate. But the

transition from full-time polo to a full-

time job while staying involved in the

sport was not smooth. 

He said, “I would wake up at 3 a.m.

and go take sets, then get to work by 8 and

work as hard as I could until 3 p.m. and

then go back to the club and play games.

No one should try that.”

This experience motivated Weaver to

help younger players pursuing careers

outside of polo find ways to stay involved

with the sport without overburdening

themselves financially, or running

themselves ragged between the office and

the club.

The solution came in the form of the

Team USPA Executive Training Program,

a new initiative by Weaver and Team

USPA that connects Team USPA

members with internships that combine

traditional business experience with polo.

The hope is that members, who are some

of the top young players in the United

States, will continue to participate in and

give back to the sport, regardless of where

Jonny Lavine worked with Sam Ramirez in
his office and at his polo club in New York.



Hallow, where he worked with Ramirez to

help plan tournaments, organize

practices, and manage the club’s day-to-

day. He also played in tournaments and

umpired games. Ramirez says he enjoyed

exposing Lavine to different aspects of his

business as well as the club. Ramirez

explained, “He’s the kind of guy you want

to see do well.”

Of the days spent in the Manhattan

office, Lavine said, “I tried to learn as

much as I could at the firm. It’s definitely

something to look forward to in the

future.” 

Ramirez understands why some

talented young players might explore

different ways to make a living while

staying involved in polo. “Being a

professional polo player is a tough life,”

said Ramirez. “There are a lot of things

you can do in the sport. At the end of the

day, you have to decide where your

talents lie.”

One of the biggest challenges polo

faces in the United States is retaining

players ages 25-35 who are financially

independent, trying to navigate their

passion for polo and finding careers that

will allow them to play. 

“There are a lot of things you can do

and still have polo in your life long-term,”

said Ramirez, “but you have to work hard.

You have to dig deep.”

For Lavine, his summer with Ramirez

was an education in balance. “I got to see

how hard he works inside and outside the

office,” he said, “and I really admire how

he gives so much back to the polo

community.”

USPA hopes to develop the program in

the future to keep more players involved

in polo as they explore opportunities

outside the sport. “As we build a pool of

sponsors, we will be able to tailor the

program, to meet the different interests

and abilities of Team USPA players,” says

Weaver. 

Kylie Sheehan, PDLLC’s Team USPA

coordinator said, “It’s a really exciting

new opportunity for both players and

sponsors. We are definitely looking for

more sponsors and club owners who are

interested in having a Team USPA player

placed with them for the summer, who

can provide that type of balanced

work/polo experience.” 

To Weaver, the future of the program is

clear: “We need more Sam Ramirezes.”

At the end of the day, the purpose of

the program is to keep players who are

passionate about the sport involved in the

game as lifelong supporters of polo. It is a

goal that is dear to Weaver’s heart. He

said, “I am able to stay involved with

something that I love, and I work my butt

off to do it.”                                          
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Bronzes by

Polo in Bronze 
for over 30 years

Rich Roenisch is a longtime

polo player, which brings 

authenticity to his pieces. 

His bronzes have an 

international reputation. 

A wide variety of 

polo subjects in a wide 

range of prices. 

Delivery times will vary.

Rich Roenisch
Walking R Holdings

Box 113
Longview, Alberta, Canada T0L 1H0

ph/fax  (403) 652 4053
email: walkingr@xplornet.com

www.richroenisch.com

"OFFSIDE BACK AWAY" $950

mailto:walkingr@xplornet.com
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